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CASE STUDY

The Truth Booth
Civic Media

ABSTRACT:

Civic Media is a unique network based in Wisconsin.
It was conceived to model a better discourse over the
radio airwaves with a digital component to amplify

its reach.

ROLE:
Vice President of Marketing & Digital Products

Product Ideation, Leadership, Execution

CONTRIBUTION: -

Ideated the concept of capturing the stories from
regular Wisconsinites and archiving them for poster-
ity on the Civic Media website. Leveraged emerging
Al technologies to automate audio transcription,
interview captioning and summary to increase pro-

ductivity. Conducted and curated interviews.

NOTES:

The Truth Booth project gave me a glimpse into the
cultural idiosyncracies of the upper midwest, in par-
ticular the deep connections among both rural and
urban individuals. It has been an edifying research

project, with over 200 interviews collected to date.



Civic Media | The Truth Booth

Listen to the Interviews:



https://civicmedia.us/shows/truth-booth

CASE STUDY

Livingly

ABSTRACT:

Lonny Digital Magazine was a new paradigm for

Digital Publishing Platform
Lonny Digital Magazine

interactive publishing that used a modular system

(“widgets”) to display editorial content.

ROLE:

Senior Director, Experience and Design

Logos, Brand Management and Design, Marketing

CONTRIBUTION:

Originated the concept of everything from visu-

al design, typography, interactivity and animation.
Coordinated efforts between engineering, business
and editorial stakeholders to deliver a fresh new take

for online publishing.

NOTES:

The concept behind the Visual Index was to provide
a glimpse into the contents of the issue in one quick
glance. Users could then jump straight into the fea-
ture that caught their attention, then navigate the
rest of the issue by either scrolling down from story
to story or by using a more conventional navigation

scheme.

PLATFORM:

Fully responsive screens that were optimized for the

different mobile, tablet and desktop resolutions.


http://www.lonny.com/mag/-jplXnnDVzQ/May+2015

Lonny | Digital Magazine | Cover



Lonny | Digital Magazine | Visual Index



Lonny | Magazine Long-Form Article




Lonny | Widgets: Shopping



CASE STUDY

Mobile Wallet
Fluyo Money

ABSTRACT:

Fluyo intended to improve upon the current

system immigrant diasporas in the U.S. use to
send money to their friends and families in other
countries. The wallet served as the primary means

of training for transactions using cryptocurrencies.

ROLE.:
Founder, CEO, Product Design, Brand Design

CONTRIBUTION:
Responsible for all aspects of visual and experience

design of the Fluyo Wallet

Cryptocurrency Cross-Border Money Transfer

NOTES:

Cryptocurrencies remain largely the domain of
iiber-geeks, which is reflected by the complicat-

ed design paradigms that burden the applications
available in the space. The Fluyo wallet aims to
simplify the experience and elevate it to the level
of mainstream banking applications to foster more

widespread use of cryptos for transactions.

PLATFORM:
Mobile

LIVE URL SAMPLE
(MOBILE PORTRAIT ONLY!):

ninth-floor.com/fluyo_demo

PREZI PITCH ON BLOCKCHAIN:
prezi.com/fluyo



http://ninth-floor.com/fluyo_demo/
jorgereyna
Cross-Out

https://prezi.com/view/x0AmA4XSHPHSeDoIHS78/

TiVo | DVR. My Newly Recorded Movies or Series




TiVo | DVR: My Newly Recorded Movies or Series




CASE STUDY

Media Management Platform

CINEMANOLLD  CimenaNow

ABSTRACT:

The CinemaNow media player was among the first
of its kind. It allowed users to legally download and

watch movies and TV shows.

ROLE:
Asdociate Creative Director

Product Design, User Experience, User Interface

CONTRIBUTION:

Back in 2006, CinemaNow was pioneering the con-
cept of legal movie downloads. As a subsidiary of
Lionsgate, it set the template for the purchase of
digital movie purchases and rentals used by the in-
dustry to this day. I designed the CinemaNow Media

Player to serve this new segment of media consumer.

NOTES:

After a number of acquisitions, CinemaNow has

been phased out of the marketplace.



CinemaNow | Media Player Home



CinemaNow | Media Library
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Next Generation Entertainment Operating System

TiVo, FanTV

ABSTRACT:

Consumers are faced with a fragmented content con-
sumption landscape, often having to jump around be-
tween vendors in order to find a movie or TV show to
watch. Fan'TV, a subsidiary of TiVo, solves this problem
by starting with the specific piece of content viewers want
to watch, then showing them every option they have to

watch it.

ROLE:
Head of Design at FanTV, UX/UI Consultant at TiVo

CONTRIBUTION:
Designed the original UI and was named as inventor in 5

design patents awarded to FanTV by the USPTO.

NOTES:

After the acquisition by TiVo (formerly Rovi), the
original FanTV Ul needed to be refreshed to con-
form with current design standards. I was brought
in to contract for a year to create the latest version
being tested by cable companies in various markets
throughout the United States.

PLATFORM:

Television, tablets and mobile devices.



TiVo | Next Generation Entertainment Operating System



TiVo | Browse Content



TiVo | Movie Details: Discovery



TiVo | Movie Details: Watch Now



TiVo | Movie Details: Reviews



TiVo | DVR. My Recordings



TiVo | DVR. My Newly Recorded Movies or Series



TiVo | DVR. My Series Episodes
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